MISSION SURVEY ANALYSIS

* Sections of the survey
— Demographics and Survey Quality
— Previous Mission Experience
— Awareness

— Your Interests




DEMOGRAPHICS & SURVEY
QUALITY
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PREVIOUS MISSION EXPERIENCE

* 375 respondents made 1t to, or beyond, this
section of the survey.

* 139 (37%) have been on a mission of 4 days or
longer with MDUMC or another
organization.

— 95 with MDUMC
— 74 with another organization

— 30 with MDUMC and another organization



PREVIOUS MISSION EXPERIENCE
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'l AWARENESS

100%
80%
60%
40% H Yes
® No
20%
0%
Aware MDUMC sends Aware MDUMC Aware of scholarships Receives enough
international missioners provides a subsidy to information about the
members types of international

missions at MDUMC




Aware MDUMC Provides a Subsidy
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YOUR INTEREST

200
180
160
140
120
100
80
60
40
20

Count of All Responses

‘What Would Compel You to Commit to a Trip?

Location Dates Overall Cost Duration  Tasks of trip Excitement of Trip leader
mission to be a new
accomplished experience

mTotal m0-20 ®21-39 W40-50 ®W51-64 ME5-75 MW7T6-80 ™ 80+

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%

Percent of Age Group Responses




YOUR INTEREST

‘What Prevents You From Committing to a Trip?
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YOUR INTEREST
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YOUR INTEREST

Where in The World Would You Be Willing to Go?
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FINANCIAL & TIME 310 respondents made it
CONSIDERATIONS to, or beyond, this section

of the survey.

What is the MOST Time Willing to Spend on a Trip?
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FINANCIAL & TIME
CONSIDERATIONS

What is the MOST Money Willing to Spend on a Trip?
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FINANCIAL & TIME
CONSIDERATIONS

How Would You Most LIkely Fund a Trip?
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FINANCIAL & TIME
CONSIDERATIONS

Would Fund with Scholarship
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MISSION PROGRAM DIRECTION

What Type of Trips Should be Made Available?
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MISSION PROGRAM DIRECTION

Where Should MDUMC Focus Efforts?
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MISSION PROGRAM DIRECTION

How Should MDUMUC Engage the Community Served?
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SUMMARY COMMENTS

Most people want to go on a mission trip in the next two
years or sooner. On a trip that 1s less than 6 days long, in
the summer and for a cost of less than $1,500.

Local and domestic trips are desired, but a significant
interest still remains for international trips.

Location and logistics are most important to attract people,
while time and money are the biggest constraints.

Most experienced missioners at MDUMC are over the age
of 50.

People are aware of the international mission work done at

MDUMC, but more education of the financial assistance
MDUMC provides could be done.

Comments 1n the Appendix are similarly distributed across
age groups as respondents in general.



